International
Journal
of Marketing and
Management
Sciences

Department of Marketing,
Faculty of Management Sciences,
University of Jos



International Journal of Marketing and Management Sciences Vol.4, No.2 August, 2024 ISSN 2536-605X
PUBLISHERS:
Department of Marketing, Faculty of Management Sciences, University of Jos, Nigeria.
ujjmktmgt@gmail.com. Tel. 08033872443
And

Animation Publishers, Animation 96, Busa Buji Street, P.O. Box 2048, Jos Plateau State, Nigeria
Tel: +234 803 973 1055, 0810 004 6965; E-mail: animationpublishers@yahoo.com

Soft cover published in Nigeria in 2024

© Department of Marketing, Faculty of Management Sciences, University of Jos 2024

All right reserved; no part of this publication may be reproduced, stored in a retrieval system, transmitted in any form
or by any means, electronic, mechanical, photocopying, recording, or otherwise without the prior written permission
of the publisher. This Journal may not be lent, resold, hired out or otherwise disposed of by way of trade in any form
of binding or cover other than that in which it is published, without the prior consent of the publishers.

The right of Department of Marketing, Faculty of Management Sciences, University of Jos to be identified
as author of this work has been asserted by him in accordance with the copy right, Design, and

patent Act.

National Library of Nigeria cataloging in publication Data. International Journal of Marketing and
Management Sciences / Department of Marketing, Faculty of Management Sciences, University of Jos

ISSN 2536-605X

Edited by: the EDITORIAL BOARD, International Journal of Marketing and Management Sciences Jos, Nigeria.
Vol. 4 No. 2, 2024

Design by: Animation Publishers, Jos, Nigeria.

Printed and Bound in Nigeria.


mailto:animationpublishers@yahoo.com

International Journal of Marketing and Management Sciences Vol.4, No.2 August, 2024 ISSN 2536-605X

Editorial Board

EDITOR IN-CHIEF

Prof. P. Bogoro
Department of Management & Information Technology, Faculty of Management
Sciences, Abubakar Tafawa Balewa University Bauchi, Bauchi State.

EDITORS

Prof. S. A. Ocholi
Department of Marketing, Faculty of Management Sciences, University of Jos

Prof. (Dr) Abd Rahman Az-mawani
Department of Marketing, Faculty of Economics and Management, University Purta
Malaysia

Prof. R. H. Wazis
Department of Marketing, Faculty of Management Sciences, University of Maiduguri,
Borno State.

Prof. H. Singhry
Department of Management & Information Technology, Faculty of Management
Sciences, Abubakar Tafawa Balewa University Bauchi, Bauchi State.

Prof. R. E. K. Worlu
Department of Marketing, Covenant University, Ota, Ogun State

Dr. N. Ifekwem
Department of Administration, Bells University of Technology, Ota, Ogun State

Dr. K. O. Nwagwu
Department of Marketing, Faculty of Management Sciences, University of Jos

Dr. P. A. Onumah
Department of Marketing, Faculty of Management Science, University of Jos

M. G. Gumut
Department of Marketing, Faculty of Management Sciences, University of Jos

3



International Journal of Marketing and Management Sciences Vol.4, No.2 August, 2024 ISSN 2536-605X
Secretary Editorial Board

Dr. R. A. Bananda
HEAD OF DEPARTMENT
Department of Marketing, Faculty of Management Sciences, University of Jos.

ASSOCIATE EDITORS

Prof. T. Alabar
Department of Business Administration, Benue State University Makurdi

Dr. M. Owolabi
Department of Actuarial Science, Faculty of Management Sciences, University of Jos

Dr. B. Gbam
Provost, NTA Collage Jos, Plateau State

Dr. L. Vem
Department of Business Administration, Faculty of Management Sciences, University
of Jos

Dr. G. C. Alaneme
Distance Learning Institute, University of Lagos

Dr. L. Okafor
Department of Administration, Bells University of Technology, Ota, Ogun State



International Journal of Marketing and Management Sciences Vol.4, No.2 August, 2024 ISSN 2536-605X

Table of Contents

Technology Readiness Index Model and Online Transaction: Artificial
INtElligeNCE PerSPECLIVE ......ccveieecie e 7

Eco-Labeling and Corporate Sustainability of Consumer Goods Manufacturing
CompPanies iN NIGEIIA .....ccueiriieiieie e 35

Product Branding and Consumer Loyalty in Nigeria: an Empirical Study of
Registered Bakery Firms in Delta North Senatorial District, Delta State ....... 50

Imapct of Product Quality on Organisational Performance in Nigeria ................. 78

Effect of Promotional Mix on Consumer Buying Behavior of Convenience
Goods of Students of Abubakar Tafawa Balewa University, Bauchi. ............ 94

Effect of Service Quality on Customer Retention in The Banking Industry in
Nigeria with Focus on United Bank for Africa Plc, Makurdi............c.cc.co..... 110

Impact of Organizational Justice on Organizational Citizenship Behaviour
(OCB): The Mediating Role of Normative Commitment Among Selected
Manufacturing Firms in JoS Metropolis ...........cccccvevieiieiiiiecic e 130

Organizational Innovation, Porter's Five Forces, and Generic Strategy in
Nigeria's Consumer GOOUS SECLON ........cecvuiiieiieie e 160

Technological Opportunities, Intellectual Property Rights and SMEs Growth in
NOIth Central NIQErTa. ...c.ecveiieiieee e 173

Organizational Culture and Customer Satisfaction in The Nigerian Banking
Industry: Etsako-West L.G.A, Edo State In Perspective.........ccccccvevvviieenen. 185

Strategic Orientation and Growth of Cashew Businesses in Benue State, Nigeria201

Employee Compensation and Performance Appraisal for Quality Service
Delivery in Health Sector of Kwara State ...........cccocceviveiviie i 215

Employment Security and Employee’s Job Satisfaction in Selected Hospitals in
BENIN CILY ..ot 237



International Journal of Marketing and Management Sciences Vol.4, No.2 August, 2024 ISSN 2536-605X
Effects of Fuel Subsidy Removal on Consumers Patronage of Petroleum
Products in Jos North LGA of Plateau State ...........ccccceeveeeeicie e, 252

Analysis of Compensation Management and Employee Satisfaction ................. 275



